
FFor more than 4,000 years, ranch-
ers have branded cattle to mark 
their ownership. A brand symbol-
izes the excellence and integrity of 
cattle producers. 
	 The Oklahoma Steer Feedout 
recognizes the pride and qual-
ity cattle producers have in their 
product, making a brand more 
than a mark on a hide. 
	 Founded in 1984, the Okla-
homa Steer Feedout provides 
carcass and feedlot data to cow-
calf producers, said Greg Highfill 
Oklahoma State University area 
extension livestock specialist.
	 “The feedout allows cow-calf 
producers to evaluate the genetic 
ability of their calf crop on traits 
pertaining to carcass value and 
feedlot performance,” Highfill 
said. “Data collected serves as 
a tool for producers to evaluate 
their herd’s genetic potential.”
	 Wayne Shearhart, founder of 
the feedout and retired Muskogee 
County extension director, said 
data are collected from the steers 
during the feeding period.
	 “Data are categorized into cat-
tle characteristics, feeding perfor-
mance and carcass performance 
measures,” Shearhart said.
	 Feeding data for the program 

includes days on feed, average 
daily gain, estimated feed con-
sumption, feed conversion, and 
processing and medical costs.
	 Carcass data include carcass 
weight, dressing percentage, fat 
cover, ribeye area, internal fat 
percentage, marbling score and  
carcass index. 
	 Additionally, cattle character-
istics include birth date and age 
at harvest, beginning and ending 
hip height, beginning and ending 
frame score, and beginning and 
ending weight.
	 The Oklahoma Steer Feed-
out committee is comprised of 
area livestock specialists and 
oversees the feedout program,  
Highfill said. 
	 “The committee organizes all 
cattle deliveries, cattle manage-
ment, cattle weighing, harvest 
data collection, data management, 
data reporting and educational 
programming associated with the 
feedout,” Highfill said. 
 	 Shearhart said 5,214 steers 
have been processed and 41 breeds 
have been fed since 1984.
	 “There has been continued 
participation from nine other 
states,” Shearhart said. “Some-
thing interesting is Welsh Blacks 

have participated in the feedout, 
and they aren’t a common breed 
in the United States.”
	 Additionally, Shearhart said 
the feedout purifies producer’s 
breeding programs.
	 “In this cattle market, we 
need to know what we are produc-
ing,” Shearhart said. “The feedout 
changes breeding programs and 
proves expected progeny differ-
ences work.”
	 Highfill said producers can 
now provide marketing informa-
tion to buyers, have adjusted their 
breeding program to meet produc-
tion goals, and have made major 
changes to improve their wean-
ing management system based on 
data from the feedout.
	 “Producers have utilized the 
information,” Highfill said. “We 
have been excited over the years 
when producers have come to 
us with testimonials that they 
have improved their herd and 
their breeding program through  
the feedout.”
	 George Beckloff, a cattle pro-
ducer from Oakwood, Okla., said 
the feedout has helped small op-
erators because they can see how 
their cattle perform.
	 “Through the feedout, I have 

Producers participate for prime progress
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The Oklahoma Steer Feedout improves herd management programs
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